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The advent of technology has revolutionized various scctors, including the banking industry.
Electronie banking, or e-banking, has emerged as a convenient and efficient alternative to
traditional banking methods. It allows individuals to perform a wide range of financial
transactions through digital platforms, such as online banking wehsites and mobile
applications. E-banking offers numerous benefits, including round-the—lock accessibility,
enhanced convenience, and streamlined financial management.

In the city of Ahmedabad, e-banking has gained prominence in recent vears. With its bustling
economy and increasing digitalization, Ahmedabad represents an ideal setting to explore the
awareness and adoption of e-banking services among its residents. Understanding the level of
awareness and usage patterns related to e-banking is crucial for financial nstitutions and
policymakers to devise strategies that promote digital financial services and address any
barriers that may impede its widespread adoption.

This report aims to examine the awareness and adoption of e-banking among the people of
Ahmedabad. By conducting primary research, including surveys and interviews, we sought to
collect valuable insights into the knowledge, attitudes, and behaviers of individuals regarding
e-banking. The findings of this study will provide a comprehensive understanding of the
current state of e-banking awareness in Ahmedabad and offer recommendations to enhance its
adoption.
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