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ABSTRACT

This is the study on NY&C Clothing Brand popularity among people at USA.
New York & Company, Inc. (NY&C) is a leading speciality manufacturer and
retailer of women’s fashion apparel and accessories providing women with
modern, wear to work solutions that are multi-functional at affordable prices. The
company's product portfolio includes a wide variety of wear-to-work and casual
apparel and accessories such as pants, jackets, knit tops, blouses, sweaters, denim,

active-wear, t-shirts, handbags and jewellery.

New York & Company apparel and accessories are sold exclusively through their
digital store. There is huge demand for the apparels and accessories of this brand.
New York & Company merchandise is sold exclusively through its Ecommerce

store at nyandcompany.com.

This financial analysis evaluates the fiscal performance of New York & Company
(NY &C) for the fiscal year 2023. The analysis aims to assess the company’s
financial health through an examination of its income statement, balance sheet,

and cash flow statement.

Key methodologies employed include ratio analysis, trend analysis, and a
comparison with industry benchmarks. The study reveals that NY&C achieved a
12% increase in revenue, driven by robust online sales and successful marketing

campaigns.

However, operating margins declined due to rising production costs and supply
chain disruptions. Liquidity ratios indicate a stable financial position, though the
debt-to-equity ratio suggests increased leverage. The analysis concludes that
while NY&C is poised for growth, strategic initiatives to enhance operational

efficiency and manage costs are critical.
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These findings provide valuable insights for stakeholders and inform

recommendations for future financial planning and decision-making.

As this is a well-known brand, I thought of doing financial forecasting of this
company with the help of my guide. A financial forecast is a framework that
presents estimates of past, current and projected financial conditions. This assists
the business in several ways. It helps identify future costs and revenue trends that
may influence strategic goals, policies, or services in the near- or long-term. It
also enhances the connection between finance and the business and improves
decision-making during the annual budget process, enabling delivery of more
business collaboration and connection.

Financial analysis has always been a particular focus of scholars around the
world. With the development of economy, domestic and foreign scholars continue
to improve their financial analysis methods that’s why I choose this topic for
research.

The purpose of this study using financial statements to summarize the operating
results of an enterprise in the past period, to evaluate the current financial
situation, and to predict the future operating performance plays a particularly
important role in the process of business decision-making and enterprise
development. It will help the researchers to look into the overall condition of
financial statements and company services. To determine the growth direction of
NY&C apparel services. Promoting financial services in the apparel industry.
Customer perception will be taken into consideration about the brand.

In this research project, financial driving factors are applicable to a wide range of
analysis methods because their data are easy to obtain and the analysis process is
relatively simple. This method is used because, it cannot directly help the
management to make business decisions. And also, financial value drivers do not
focus on long-term value growth, but focus on short-term business performance,

which is prone to short-sighted behaviour.

www.mitsde.com
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CHAPTER 1
INTRODUCTION

New York & Company is a retail company focusing on workwear for women,
employee diversity, and customer satisfaction. Founded in 1918 originally under
the name Lerner Shops, this American retailer has made a name of itself by
providing stylish and professional clothing options for working women. The
company's commitment to diversity is evident in its workforce, comprised of 72%
female employees and 43.1% ethnic minorities. Gregory Scott currently leads the
organization as the CEO.

Based in New York, NY, New York & Company operates with a team of 5,885
employees and generates annual revenue of $929.1 million. Although the average
employee salary is $30,672 per year, it competes with higher-paying rivals such
as Eddie Bauer, Talbots, and GUESS. With strong employee retention averaging
3.5 years and a predominantly Democratic-leaning workforce, the company
thrives on its core values and continues to be a key player in the retail industry.

New York & Company exists to make women look great and feel good. They
make customers feel confident, put-together, attractive, and fashion right by
providing her with modern wear-to-work solutions that are multi-functional at
compelling values.

Throughout fiscal year 2014, they delivered on a number of our key strategic
initiatives and achieved several milestones that position us to accelerate our sales
growth and increase profitability in the future:

They broadened our lifestyle reach with the continued growth of our collaboration
with Eva Mendes and introduced new categories through our sub-brand strategy.
They initiated an increased level of marketing spend to create a deeper emotional
connection with customer, leading to positive traffic trends in New York &
Company stores and in eCommerce.

They benefited from investment in omni-channel by creating a more dynamic
business model which serves customer no matter where she shops. This has
provided them with the platform to grow their eCommerce business.

They expanded their omni-channel capabilities under the “NY &C Now” umbrella
including the successful launch of Buy Online / Pick Up in Store, and Buy Online
/ Ship from Store during the Fall season.

They opened their 62nd Outlet location, with these stores achieving strong returns
for their Company. Within their Outlet locations they increased the penetration
rate of high-margin Outlet exclusive product to over 75% of total Outlet
merchandise from last year’s rate of just over 60%, and the year before rate of
36%

They continued to stabilize New York & Company store fleet with the
completion of a four-year real estate optimization program where they shuttered
over 150 underperforming locations. They launched their company-wide, strategic
productivity initiative, Project Excellence, with the goal of becoming a much
leaner, more efficient company as we move forward.

www.mitsde.com
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New York & Company's Mission Statement

1. Evolve to a broader lifestyle brand through the growth of the sub-brand strategy
to provide our customer with great fashion, style, quality, and value.
2.Create a deeper emotional connection with our customer while increasing traffic

in all channels of the business and growing the active customer database.
3.Continue to evolve as an omni-channel retailer through the growth of “NY&C
Now” and the leveraging of eCommerce.

4.Expand our store base and optimize existing square footage.

5.Strategically transform our overall operational efficiency and productivity
through the execution of Project Excellence to deliver enhanced “Go-To-Market”
and sourcing strategies and improved costs.

NEW YORK & COMPANY RANKINGS

New York & Company is ranked #82 on the Best Retail Companies to Work for in
New York list. Rankings are based on government and proprietary data on

salaries, company financial health, and employee diversity.

Salary Score

The average a New York & Company salary in the United States is $30,672 per
year. New York & Company employees in the top 10 percent can make over
$45,000 per year, while New York & Company employees at the bottom 10
percent earn less than $20,000 per year.

Average New York & Company
Salary

$1 4.75 hourly I

$30,672 yearly

$20,000 $30,000 $45,000
Updated March 14, 2024 10% Median 90%

Table 1: Salary Score
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NEW YORK & COMPANY DIVERSITY

Diversity Score

We calculated New York & Company’s diversity score by measuring multiple
factors, including the ethnic background, gender identity, and language skills of
New York & Company’s workforce.

New York & Company diversity summary. We calculated New York & Company's
diversity score by measuring multiple factors, including the ethnic background,
gender identity, and language skills of New York & Company's workforce.

New York & Company has 5,885 employees.

72% of New York & Company employees are women, while 28% are men.
The most common ethnicity at New York & Company is White (57%).

19% of New York & Company employees are Hispanic or Latino.

12% of New York & Company employees are Black or African American.

The average employee at New York & Company makes $30,672 per year.

New York & Company employees are most likely to be members of the

democratic party.

Employees at New York & Company stay with the company for 3.5 years on

average.

HIGHEST PAYING NEW YORK & COMPANY
COMPETITORS

Compare New York & Company salaries to competitors, including Eddie Bauer,
Talbots, and GUESS. Employees at Eddie Bauer earn the highest average yearly
salary of $41,616. The salaries at Talbots average $39,856 per year, and the salaries
at GUESS come in at $37,419 per year.

www.mitsde.com
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:Qank Company Average Salary Jolbs
1 Eddie Bauer 341616 5
2 Talbots $39856 509
3 Guess 37419 233
£ Wanity $36621 L8]
E=] Chico’s FAS £36548 29689
[=] bebe $35188 [o]
7 Flip Flop shops 33124 3
8 Brookstone $22149 1z
=] Wilsons Leather $231435 40

Table 2: Competitors of NY&C

This report aims to examine the awareness and adoption of financial strategy
among the people of US. By conducting primary research, including online
surveys, we sought to collect valuable insights into the knowledge, attitudes, and
behaviours of individuals regarding the Brand. The findings of this study will
provide a comprehensive understanding of the current state of financial study
awareness in US.

OVERVIEW OF NY&C:

New York & Company, Inc. (together with its subsidiaries, the "Company") is
an omni-channel women's fashion retailer providing curated lifestyle solutions
that are versatile, on-trend and stylish at a great value. The specialty retailer, first
incorporated in 1918, has grown to now operate 432 retail stores, including 119
New York & Company Outlet stores ("Outlets"), in 37 states while also growing a
substantial eCommerce business. The Company's branded merchandise, including
collaborations with Eva Mendes and Gabrielle Union, is sold exclusively at these
locations and online at www.nyandcompany.com. The target customers for the
Company's merchandise are women between the ages of 25 and 49.
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The Company offers a merchandise assortment consisting of wear-to-work, casual
apparel and accessories, including pants, dresses, jackets, knit tops, blouses,
sweaters, denim, t-shirts, activewear, handbags, jewellery and shoes. The
Company's merchandise reflects current fashions and fulfils a broad spectrum of
its customers' lifestyle and wardrobe requirements, providing every woman with a
fashion strategy from work to weekend. The Company offers a wide range of
merchandise sizes, including 00 to 20, XXS to XXL, petite, tall, and plus.

The Company positions its retail stores and eCommerce store as a source of
fashion, quality and value by providing its customers with an appealing
merchandise assortment at attractive price points, generally below those of
department stores and other specialty retailers. Over the past several years the
Company has invested in its omni-channel infrastructure, including its website
and mobile platforms, in order to provide its customers with the ability to shop
where, when and how they would like. The Company continues to transform from
a traditional brick-and-mortar retailer to an omni-channel platform with a
dominant digital channel. The Company's stores are typically concentrated in
medium to large population centers of the United States and are located in
shopping malls, lifestyle centers, outlet centers, and off-mall locations, including
urban street locations.

The Company was founded in 1918 and operated as a subsidiary of L

Brands, Inc. (NYSE: LB) ("L Brands"), formerly known as Limited Brands, Inc.,
from 1985 to 2002. New York & Company, Inc., formerly known as NY & Co.
Group, Inc., was incorporated in the state of Delaware on November 8, 2002. It
was formed to acquire all of the outstanding stock of Lerner New York

Holding, Inc. ("Lerner Holding™) and its subsidiaries from L Brands, an unrelated
company. On November 27, 2002, Irving Place Capital, formerly known as Bear
Stearns Merchant Banking, completed the acquisition of Lerner Holding and its
subsidiaries from L Brands (the "acquisition of Lerner Holding™). On October 6,
2004, the Company completed an initial public offering and listed its common
stock on the New York Stock Exchange.

The Company's fiscal year is a 52- or 53-week year that ends on the Saturday
closest to January 31. The 53-week year ended February 3, 2018, and the 52-week
years ended January 28, 2017 and January 30, 2016 are referred to herein as
"fiscal year 2017," "fiscal year 2016," and "fiscal year 2015," respectively. The
52-week year ending February 2, 2019 is referred to herein as "fiscal year 2018."

The Company's Growth Strategies
Evolve as a Broader Lifestyle Brand
The Company's celebrity partnerships and sub-brand strategy deliver a
differentiated experience for its customers, provide trending fashion and a
versatile assortment that the Company believes will continue to broaden its reach

as a lifestyle brand. Net sales from the Company's partnerships with Eva Mendes
and Gabrielle Union grew at a double-digit percentage rate in fiscal year 2017.

www.mitsde.com
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The Company believes that its successful celebrity partnerships have also elevated
the performance of the Company's other sub-brands and will continue to do so in
the future. The Company currently has the following sub-brands: 7" Avenue
Design Studio, Soho Jeans and Soho Street, the Eva Mendes Collection, and the
Gabrielle Union Collection. The Company believes that its key merchandise
initiatives and sub-brand strategy differentiate it from its competitors and provides
its customers fashion, quality and value with an appealing merchandise
assortment at attractive price points.

On February 2, 2018, the Company acquired certain assets of Fashion to
Figure, a U.S. based retailer of trendy plus-size fashions, including intellectual
property rights related to the Fashion to Figure® brand, for a total cash purchase
price of $2.4 million including fees and expenses which was funded with cash on
hand ("FTF Asset Acquisition™). The Company believes that the development and
growth of its newest brand will allow it to successfully compete in the plus-size
market and further differentiate its merchandise offering.

Looking forward, with approximately $91 million of cash on-hand and no
borrowings outstanding under its revolving credit facility, the Company will
continue to evaluate new opportunities, such as acquisitions, investments in
celebrity collaborations, investments in omni-channel capabilities, among other
areas, to expand its merchandise offering and evolve as a broader lifestyle brand.

Enhance Brand Awareness, Increase Customer Engagement, and
Drive Traffic

The Company seeks to build and enhance the recognition, appeal and reach of its
New York & Company® brand through its merchandise assortment, celebrity
partnerships, expansion of its private label credit card and loyalty program
("Runway Rewards"), best-in-class customer service, and consistent marketing in-
store, on its website and through mobile devices, including tablets. The Company
believes that its celebrity partnerships with Eva Mendes and Gabrielle Union
elevate and differentiate its brand. The Company leverages its celebrity
partnerships to create an emotional connection with its customers and increase
overall brand awareness. The Company continually explores the addition of new
celebrity partnerships, and expects to partner with a third celebrity brand
ambassador in the Fall of 2018 to be the face of the Soho Jeans sub-brand.

As mall traffic continues to decline, the Company has heightened its focus and
resources towards its strategic marketing efforts to drive customer traffic into its
brick-and-mortar stores and online. As part of the company-wide focus to increase
traffic and conversion, the Company plans to leverage its celebrity collaborations,
further develop its brand ambassador program, invest in digital marketing
campaigns, and maintain new and fresh in-store marketing initiatives, such as
hosting exciting events and experiences that resonate with its customer

13
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HISTORY

Poster 1

New York & Company, Inc. (NY&C) is an e-commerce workwear retailer for
women. New York & Company apparel and accessories are sold exclusively
through their digital store.

New York & Company was founded in 1918 as Lerner Shops by Samuel A.
Lerner and Harold M. Lane in New York City. Samuel Lerner was the uncle of
lyricist Alan Jay Lerner. In 1992, the company changed its name to Lerner New
York and in 1995 to New York & Company. The company began retailing
exclusively through its digital store in 2020.

www.mitsde.com
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1918 - The Lerner brothers, blouse manufacturers, opens the first Lerner Shops
store in New York City; 18 more shops open later that year

1930 - The first West Coast Lerner Shops location opens in Los Angeles,
Californial985 — Limited Brands purchases the company

1992 - The company changes its name to Lerner New York

1995 - The company changes its name to New York & Company, one of several
labels Lerner New York carries

2002 - New York & Company becomes an independent company when it is
purchased from Limited Brands by Bear Sterns Merchant banking

2004 - New York & Company goes public

2005 - Flagship NY&C store opens in New York City at 58th Street and
Lexington Avenue

2006 - E-commerce site nyandcompany.com is launched

2010 - The New York & Company Outlet division is launched

2012 - NY&C Beauty, including fragrance, lip, and nail products, is launched
2013 - The Eva Mendes Collection, an exclusive collection designed in
collaboration with actress Eva Mendes, is launched nationwide

2016 - CEO Gregory Scott and his company are featured in an episode of
Undercover Boss.

2017 - Gabrielle Union launches a collection of clothing under the New York and
Company brand.

2018 - Kate Hudson intros her line and is Ambassador for their Soho Jeans line.
2018 - Rebranding of New York & Co to RTW Retail winds

2020 - New York & Company begins retailing exclusively through its digital
store.

NEW YORK & COMPANY COMPANY HISTORY
TIMELINE

1918 The Company was incorporated in 1918.

1920 By 1920, 23 Lerner Blouse Shops were in operation.

1934 The store opened in 1934.

1971 The Lerner Shops at the Tallahassee Mall in Tallahassee, Florida as

shown in 1971.

1998 In 1998 Lerner introduced New York & Company as a clothing brand
back.

Table 3: Timeline

15
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CHAPTER 2
ORGANIZATIONAL PROFILE

MIT School of Distance Education (MITSDE) is an esteemed institution
dedicated to providing quality distance education in various fields of study.
Established under the flagship of the prestigious MIT Group of Institutions,
MITSDE has been at the forefront of delivering industry-relevant education
through distance learning programs. With a focus on flexibility, accessibility,
and excellence, MITSDE aims to empower learners to achieve their
educational and professional goals.

Mission:

The mission of MITSDE is to provide affordable and flexible education
through innovative distance learning methodologies. It strives to bridge the
gap between academic knowledge and practical skills, enabling students to
excel in their chosen fields and contribute to society.

Accreditations and Recognitions:

MITSDE is recognized and accredited by several esteemed organizations,
ensuring the quality and credibility of its programs. Some of its
accreditations and recognitions include:

- Distance Education Council (DEC): MITSDE is approved by the Distance
Education Bureau of the University Grants Commission (UGC) and is a
member of DEC.

- All India Council for Technical Education (AICTE): MITSDE is
recognized by AICTE, which ensures the quality and standards of its

technical programs.

- Association of Indian Universities (AIU): MITSDE is a member of AIU,
which validates the equivalence of its programs with traditional degrees.

www.mitsde.com
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Programs Offered:

MITSDE offers a diverse range of distance learning programs across various
disciplines, catering to the educational needs of working professionals, students,
and individuals seeking career advancement. The programs include:

1.Postgraduate Certificate in management in Business Analytics (PGCM):
Specialization in area such as Financial analytics, Predictive modelling, Marketing
Analytics, Supply Chain Management, Data Mining for Business Analytics.

2.Postgraduate Diploma in Management (PGDM): Specializations in areas such as
Marketing, Finance, Human Resource, Operations, IT, and Supply Chain
Management.

3.Postgraduate Diploma in Business Administration (PGDBA): Specializations in
Finance, Marketing, HR, Operations, and IT.

4.Postgraduate Diploma in Infrastructure Management (PGDIM): Focuses on the
management of infrastructure projects, construction, and urban development.
5.Postgraduate Diploma in Project Management (PGDPM): Equips students with
the skills to effectively manage and execute projects in various industries.

6.Postgraduate Diploma in Retail Management (PGDRM): Focuses on retail
operations, merchandising, supply chain management, and customer relationship
management.

7.Postgraduate Diploma in Financial Management (PGDFM): Concentrates on
financial planning, analysis, investment, and risk management.

Learning Methodology:

MITSDE employs a robust and technology-driven learning methodology to ensure
an engaging and interactive educational experience for its students. The key
features of its learning approach include:

1.Self-Learning Material: MITSDE provides comprehensive study material in print
and digital formats, enabling students to study at their own pace.

2.0nline Learning: Leveraging advanced technologies, MITSDE offers online

lectures, webinars, e-learning platforms, and interactive sessions to facilitate
student-teacher interaction and collaborative learning.

17
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3.Industry-Relevant Curriculum: The curriculum is designed to align with industry
requirements and to impart practical skills and knowledge to students, ensuring
their readiness for the professional world.

4.Student Support: MITSDE offers dedicated academic support to students through
faculty interaction, doubt-solving sessions, online discussion forums, and
personalized guidance.

Conclusion:

MIT School of Distance Education (MITSDE) stands as a prominent institution in
the field of distance education, committed to providing quality programs and
holistic learning experiences to students. With its strong emphasis on flexibility,
industry relevance, and student support, MITSDE continues to empower learners,
equipping them with the knowledge and skills needed to excel in their careers and
contribute to society's growth.

It is contributing to the industrial, economic, and social growth of society for over
a quarter of a century, Maharashtra Academy of Engineering Education and
Research (MAEER)’s MIT Group of Institutions has helped realize the dreams and
aspirations of thousands of students. The group has spread its wings across
Maharashtra with campuses in Kothrud, Alandi, and Loni- Kalbhor within Pune,
along with Latur, Talegaon, Ambejogai, and Pandharpur.

Being the brainchild of its visionary founder, Prof. Vishwanath D. Karad, MAEER

established in 1983, managed to craft a niche position for being a one-of-its-kind
undertaking that focused on value-based education.

www.mitsde.com
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CHAPTER 3
PROJECT OBJECTIVES AND SCOPE

OBJECTIVE OF STUDY

The objectives of the report on “Financial Analysis Of NY&C Apparel brand in
USA” are as follows:

1.Assess the level of awareness: The report aims to determine the extent to which
the brand is popular for apparel and accessories and also for work culture and
Ecommerce services. It seeks to identify the knowledge and understanding of
female work ratio compared to male, different kinds of trendy outfits and especially
plus size clothes popularity among peoples and their functionalities among the
respondents.

2.Profitability Assessment:

Evaluate NY&C Apparels' profitability metrics including gross profit margin, net
profit margin, and return on investment (ROI) over the past three fiscal years to
identify trends and areas for improvement.

3.Cost Efficiency Analysis:

Analyse the cost structure of NY &C Apparels to identify cost-saving opportunities
in operations, manufacturing, and distribution, aiming to improve overall cost
efficiency by 10% within the next fiscal year.

4.Financial Health Evaluation:

Assess the financial health of NY&C Apparels through a comprehensive review of
liquidity, solvency, and financial leverage ratios, aiming to ensure a minimum
current ratio of 2 and debt-to-equity ratio of 1 by the end of the current fiscal year.

5.Revenue Growth Projection:

Project NY&C Apparels' revenue growth over the next three fiscal years using
historical data and market trends analysis, aiming for an annual growth rate of 5%
to 7% through strategic marketing and product expansion initiatives.

6.Cash Flow Management Review:

Evaluate NY &C Apparels' cash flow management practices by analysing operating,
investing, and financing activities to ensure sufficient cash reserves for operational
needs and capital investments, maintaining a minimum cash flow coverage ratio of
L.5.

19
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7.Risk Assessment and Mitigation:

Identify and assess key financial risks facing NY&C Apparels, such as currency
exchange risk, interest rate risk, and market demand volatility, proposing risk
mitigation strategies to safeguard profitability and financial stability.

8.Investment Analysis:

Objective: Conduct a thorough analysis of potential investment opportunities for
NY&C Apparels, including capital budgeting techniques such as net present value
(NPV) and internal rate of return (IRR), to prioritize projects that maximize
shareholder value and long-term growth.

9.Comparative Financial Performance:

Compare NY&C Apparels' financial performance with industry benchmarks and
key competitors, highlighting areas of competitive advantage and opportunities for
operational efficiency improvements.

10.Strategic Financial Planning:

Develop a strategic financial plan for NY&C Apparels aligned with its long-term
business goals and market dynamics, outlining financial objectives, budgetary
guidelines, and performance metrics to monitor progress and ensure sustainable
growth.

These objectives can serve as a foundation for conducting a comprehensive
financial analysis of NY&C Apparels, focusing on key aspects of financial
performance, risk management, and strategic planning.

Overall, the objectives of the report aim to shed light on the current state of financial
analytics, providing valuable insights and recommendations for stakeholders in this
sector as shown in above chart.

MEANING OF RESEARCH

Research refers to the systematic investigation and study conducted to gather
information, analyse data, and gain insights about the financial analysis and
understanding of brand popularity among the people of USA.

Research in this report aims to explore and understand the knowledge, perceptions,
attitudes, and behaviours of individuals in USA regarding financial situation of this
brand. It involves gathering relevant data, analysing it using appropriate methods
and techniques, and interpreting the findings to draw meaningful conclusions.

www.mitsde.com
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The purpose of the research in this report is to assess the current state of financial
analytics awareness among the people of USA, identify any gaps or
misconceptions, and provide insights and recommendations to enhance cost
efficiency, enhance revenue generation, optimised investment decisions and
financial modelling services.

The research process may involve various steps, such as:

1.Data Collection: Gathering relevant financial data from various sources such as
financial statements, market reports, economic indicators, and industry
benchmarks.

2.Data Analysis: Applying quantitative and qualitative techniques to analyze
financial data. This may include financial ratio analysis, trend analysis, regression
analysis, and other statistical methods to identify patterns, relationships, and
anomalies.

3.Market and Industry Analysis: Studying market dynamics, including trends,
competition, customer behaviour and regulatory changes that may impact financial
performance.

4.Risk Assessment: Evaluating financial risks such as credit risk, market risk,
liquidity risk, and operational risk through scenario analysis, stress testing, and
sensitivity analysis.

5.Forecasting and Projection: Using historical data and trend analysis to forecast
future financial performance, including revenue projections, cost projections, and
cash flow forecasts.

6.Performance Evaluation: Assessing the effectiveness of financial strategies and
investment decisions by comparing actual performance against forecasts and
benchmarks.

7.Financial Modelling: Developing models to simulate various financial scenarios
and assess the potential impact of strategic decisions on financial outcomes.

8.Reporting and Presentation: Communicating research findings and insights
effectively through reports, presentations, dashboards, and visualizations to
stakeholders such as management, investors, and regulatory authorities.

By conducting research, the report aims to contribute valuable insights and
recommendations that can help Data Scientist, Auditors, market analyst, risk
managers, CEO’s and business executives, Operations manager, CFO(Chief
financial officers),financial analyst. Financial analytics is integral to a wide range
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of professionals and procedures, enabling them to leverage data-driven insights for
strategic decision-making, risk management, performance optimization, and
regulatory compliance across various industries and sectors.

NEED OF THE STUDY

The need for the study of “Financial Analysis Of NY&C (New York & Company)
Apparel in USA” can serve several important purposes to support its business
operations, strategy formulation, and decision-making processes. Here are some
key needs and benefits of financial analysis specific to NY&C:

1.Performance Monitoring and Evaluation:

Sales and Revenue Analysis: Financial analytics can help NY &C monitor sales
performance across different product lines, store locations, and online channels. It
can identify trends in customer preferences and purchasing behaviour to optimize
inventory management and pricing strategies.

Profitability Analysis: By analysing gross margins, net profit margins, and
operational costs, NY&C can evaluate the profitability of its products and
operations. This helps in identifying areas where costs can be reduced or
efficiencies improved.

2.Financial Planning and Forecasting:

Budgeting and Forecasting: Financial analytics enables NY&C to develop
accurate financial forecasts and budgets based on historical data and market
trends. This helps in setting realistic financial goals, allocating resources
effectively, and managing cash flow.

Scenario Planning: Using financial modelling techniques, NY&C can simulate
different scenarios to assess the impact of strategic decisions or market changes
on its financial performance. This proactive approach helps in mitigating risks and
seizing opportunities.

3.Risk Management and Compliance:

Risk Assessment: Financial analytics helps NY&C identify and assess various
financial risks such as market risk, credit risk, and operational risk. By monitoring
key risk indicators and conducting stress tests, NY&C can implement risk
mitigation strategies to protect its financial stability.

Compliance Monitoring: NY&C can use financial analytics to ensure compliance
with regulatory requirements and accounting standards. It helps in preparing
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accurate financial statements and disclosures, which are crucial for maintaining
transparency and building investor confidence.

4.Strategic Decision Support:

Investment Analysis: Financial analytics provides insights into the return on
investment (ROI) of capital expenditures, store expansions, or marketing
campaigns. It helps NY &C prioritize investment opportunities that align with its
strategic objectives and maximize shareholder value.

Merger and Acquisition (M&A) Evaluation: NY&C can use financial analytics
to evaluate potential acquisition targets or partnership opportunities. It assesses
the financial viability, synergy potential, and integration risks associated with
M&A activities.

5.Customer and Market Insights:

Customer Lifetime Value (CLV): By analysing CLV and customer segmentation
data, NY&C can identify high-value customers, personalize marketing efforts,
and enhance customer retention strategies.

Market Trends Analysis: Financial analytics helps NY &C monitor market
trends, competitive dynamics, and consumer preferences. It enables the brand to
adapt quickly to changing market conditions and capitalize on emerging
opportunities.

6.0Operational Efficiency Improvement:

Cost Management: Financial analytics identifies opportunities to streamline
operations, optimize supply chain management, and reduce operating costs. It
helps NY &C maintain competitive pricing while improving profitability.

Performance Benchmarking: NY&C can benchmark its financial performance
against industry peers and best practices. It provides insights into areas where
operational efficiencies can be enhanced and performance gaps addressed.

Overall, financial analytics plays a vital role in enabling NY&C to make informed
decisions, manage risks effectively, drive operational efficiencies, and sustain
long-term growth in the competitive retail apparel industry. By leveraging data-
driven insights, NY&C can navigate challenges, capitalize on opportunities, and
deliver value to its stakeholders.
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SCOPE OF THE STUDY

The scope of the report on “Financial Analysis Of NY&C Apparel brand in USA”
encompasses the following aspects:

1.Geographic Scope: Employees at the corporate headquarters may have more
direct access to centralized financial data and analytics resources compared to
those at regional offices. Global vs. Local Markets teams operating in different
geographical regions may use financial analytics to adapt strategies to local
market conditions and regulatory requirements. The report focuses specifically on
the city of New York, USA. It aims to gather insights and analyse the trend
analysis, financial planning awareness and adoption patterns among the people
residing in USA.

2. The target audience: The target audience for financial analytics includes a
broad range of stakeholders across various sectors and industries who rely on
financial data and insights to make informed decisions, manage risks, and
optimize performance. Here are some key target audiences for financial analytics
are Corporate Executives and Management, investment professionals such as
Portfolio Managers and Investment Analysts, financial analysts and planers, risk
managers, Business owners and entrepreneurs.

3.Awareness Assessment: Evaluate the organization’s overall culture regarding
financial data and analytics. Assess whether there is a commitment to using data
to drive strategic decisions, improve financial performance, and manage risks
effectively.

4.Adoption Analysis: Measure the impact of financial analytics adoption on key
business outcomes, such as improved financial performance, cost savings,
revenue growth, and risk management. And also for User feedback Gather
qualitative feedback from users on their experience with financial analytics tools.
Assess perceived benefits, challenges encountered, and suggestions for
improvement.

5.Factors Influencing Adoption: Data Accessibility is the availability of timely
and accurate financial data from various sources (e.g., ERP systems, financial
databases) is critical for effective financial analysis. Also, data integration is the
ability to integrate data seamlessly across different systems and platforms
enhances the usability and reliability of financial analysis output.
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6.Attitudes and Perceptions: The role of leadership in promoting and prioritizing
financial analytics initiatives, providing resources, and setting expectations for
adoption and use. Data Reliability is the confidence in the accuracy, completeness,
and timeliness of financial data used for analysis. Analytical Accuracy is the trust
in the analytical models, methodologies, and tools used to derive insights and make
predictions.

7. Demographic Analysis: Professionals in finance and accounting roles are directly
involved in financial reporting, budgeting, forecasting, and financial analysis using
analytics tools. Analysts and data scientists with expertise in statistical modelling,
data mining, and financial analysis techniques play a crucial role in deriving
insights from financial data.

8. Recommendations: Develop robust financial models to simulate various business
scenarios, such as new product launches, store expansions, or changes in pricing
strategies. This enables NY&C to assess the financial impact of different decisions
and make informed choices.

The scope of the report is limited to the financial analysis for target audience,
awareness management, trend analysis, work culture in NY &C Apparel awareness
and adoption among the people of USA, providing insights and recommendations
specific to this geographical area. The findings and recommendations may not be
directly applicable to other cities or regions without further study.

TYPE OF RESEARCH

This study is DESCRIPTIVE in nature It helps in breaking vague problems into
smaller and more precise problems and emphasizes on discovering new ideas and
insights.

. DATA COLLECTION METHOD

1. Internal data of the company:

a. Purpose: Used internal financial data from the Form 10k.

b. Advantages: Access to proprietary data and integration with business
operations.

c. Limitations: Requires significant data management and analysis capabilities.
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2.Web Scraping:

a. Purpose: Collect data from websites, such as financial news, blogs, and
forums.

b. Advantages: Automated data collection from a wide range of sources.

c. Limitations: Legal and ethical considerations, as well as potential issues with
data accuracy.

B. Financial Reports and Documents:

a. Sources: Annual reports, balance sheets, income statements, and cash flow
statements from companies.

b. Advantages: Accurate and reliable data from official sources.
c. Limitations: Data may be historical and not provide real-time insights
with analytics platforms.
C. Ensure Data Quality:
Validate data sources for accuracy, consistency, and reliability.

a. Data Privacy and Compliance: Adhere to legal regulations such as GDPR
and CCPA.

b. Scalability and Automation: Utilize tools and technologies that support
scalable data collection and automation.

c. Integration and Storage: Implement robust data storage solutions (e.g.,
cloud storage, data lakes) and ensure integration

SAMPLE DESIGN:

In this research project Descriptive research design is used. It is the backbone of
reporting; it’s impossible to have business intelligence tools and dashboards
without it. It addresses fundamental questions of “how many, when, where, and
what.” This type of analytics also provides the foundation for more sophisticated
types of analytics that follows Performance graph, Management's Discussion and
Analysis of Financial Condition and Results of Operations, Company's results of
operations as a percentage of net sales.
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TOOLS AND TECHNIQUES OF ANALYSIS

The tools and techniques of financial analysis to examine and interpret the
collected data. Here are some commonly used tools and techniques:
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Diagram 1:Tools & resources

1. Ratio Analysis: Ratio analysis involves using financial ratios to assess a
company's financial performance and health. Ratios can be used to evaluate
liquidity, solvency, profitability, and efficiency. Some common ratios include
current ratio, debt-to-equity ratio, gross margin ratio, and return on
investment (ROI) ratio.

2. Trend Analysis: Trend analysis involves analysing a company's financial
statements over time to identify trends and patterns. This can help identify
areas where the company is improving or declining in performance.

3. Cash Flow Analysis: Cash flow analysis involves evaluating a company's
cash inflows and outflows to assess its ability to generate cash and manage
its cash flows effectively.

4. Comparative Analysis: Comparative analysis involves comparing a
company's financial performance with that of its industry peers or
competitors. This can provide insight into the company's competitive position
and performance relative to others in the same industry.

5. Scenario Analysis: Scenario analysis involves evaluating a company's
financial performance under different scenarios, such as best-case, worst-
case, or most likely scenarios. This can help identify potential risks and
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opportunities and provide insights into the company's financial health and
prospects.

6. Sensitivity Analysis: Sensitivity analysis involves evaluating how changes
in key financial variables, such as interest rates or exchange rates, could
impact a company's financial performance. This can help identify potential
risks and opportunities and provide insights into the company's financial
health and prospects.

7. Discounted Cash Flow Analysis: Discounted cash flow analysis involves
evaluating a company's future cash flows and discounting them to their
present value to assess the company's current value. This can be used to
determine whether a company is undervalued or overvalued in the market.

8. These are the tools and techniques used for financial analysis and to do the
trend analysis, cash flow analysis.

Limitations and Challenges in Financial Analysis

While conducting study of financial analysis | go through several limitations of
financial statements. Therefore, according to me one must be aware of the effect
of the cost price level changes, changes in accounting policies of an enterprise,
window dressing of financial statements, personal judgment, accounting concepts,
and conventions, etc.

The following are the limitations of financial statements — dependence on
historical costs:

1.Assumptions and Estimates: One of the most significant challenges is that
financial analysis relies on assumptions and estimates. Factors such as future
market conditions, discount rates, and revenue projections involve inherent
uncertainties, affecting the accuracy of analysis outcomes.

2.Data Accuracy and Reliability: It is a fact that financial analysis is only as
good as the data it is based on. Ensure financial data is accurate and reliable by
implementing robust data collection processes. Check the verifying sources, and
conduct regular audits. Address data inconsistencies and errors promptly to avoid
misleading results.

3.Industry-specific Challenges: Financial analysis can be different based on the

industry you belong to. Each industry has its dynamics, accounting practices, and
key performance indicators. Be mindful of industry-specific factors when
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conducting analysis, such as seasonality, regulatory requirements, or specific
revenue recognition methods.

4 Regulatory and Accounting Changes: Recognize that regulatory and
accounting standards can change, impacting financial analysis. Stay updated with
changes in regulations, accounting principles, and reporting requirements.

5.Cost Price: The financial analysis does not contemplate cost price level
changes.

6.Accounting: The financial analysis might be ambiguous without the prior
knowledge of the changes in accounting procedure followed by an enterprise. The
financial statements are outlined on the ground of accounting concept, as such, it
does not mirror the current position.

7.Self-Reported Data: The study may rely on self-reported data obtained
through search engine. This type of data is subjective and could be subject to
biases, memory recall issues, or social desirability bias.

8.Limited Scope: The study's scope may be limited to assessing the data found on
the various research papers and company site itself so without exploring other
relevant factors that could influence individuals' attitudes and behaviours. Factors
such as cultural norms, personal preferences, or individual circumstances may not
be thoroughly examined, potentially limiting the depth of understanding.

9.Time Constraints: The study's timeframe may impose constraints on data
collection and analysis. This could limit the ability to capture changes in
awareness and adoption levels over an extended period or account for potential
fluctuations due to external factors.

It is important to acknowledge and address these limitations when
interpreting the findings of the study. While efforts are made to mitigate these
limitations, they should be taken into account to provide a comprehensive
and accurate understanding of financial analysis.
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History of Financial Analysis:
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Poster 2: Financial Analysis

The primary cause of the evolution of financial statement analysis can be
traced back to the last stages of America’s drive to industrial maturity in the
last half of the nineteenth century. As the management of enterprises in the
various industrial sectors transferred from the enterprising capitalists to the
professional manager and as the financial sector became a more
predominate force in the economy, the need for financial statements
increased accordingly. Both of these changes were primary causes of
financial statement analysis.

But it was not the point from where it all began, if we move further back in
the books of the history, we can assess that from clay tablets to the cloud,
accounting and finance have seen vast changes in tools, methods, and focus
since their inception. But they continue to evolve in the face of a changing
business environment.

Developments in the type and amount of data available to finance
professionals, along with powerful new tools used to analyse it, have
created a role for financial analysis. Evolving from reactionary to predictive
has made finance a guiding hand for strategic business decisions—and
senior leaders have begun to expect timely insights, creating pressure for
teams.
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Given the importance of goods and trade to human civilization, it’s not surprising
that bookkeeping and accounting date back to the beginning of recorded human
history. Rudimentary accounting documents have been found in the ruins of
Mesopotamia, Babylon, and other ancient civilizations dating back thousands of
years.

The earliest accounts of this language go back to Mesopotamian civilizations.
These people kept the earliest records of goods traded and received. It was also
related to the early record-keeping of the ancient Egyptians and Babylonians.
They used more primitive accounting methods, keeping records that detailed
transactions involving animals, livestock, and crops. In India, philosopher and
economist Chanakya wrote “Arthashasthra” during the Mauryan Empire around
the second century B.C. The book contained advice and details on how to
maintain record books for accounts.

The appearance of corporations in the U.S. and the creation of the railroad
distribution networks business transactions could be settled in a matter of days
rather than months, and information could be passed from city to city at a much
greater speed. It was changed to a uniform system because it was necessary to
have goods delivered and unloaded at certain stations at predictable times.
Obviously, there were many developments following this, but let’s fast-forward to
the 20"century, when three major milestones laid the foundation for today’s
accounting and modern finance functions.

In 1913, the U.S. ratified the 16" Amendment to the constitution, creating a
federal income tax. The amendment forced individuals and companies to improve
record keeping.

Finally, following the stock market crash of 1929, the U.S. Congress passed

the Security Act of 1933 and the Security Exchange Act of 1934. The acts
prohibited deceit, misrepresentations, and other fraud in the sale of securities. It
also established the Security and Exchange Commission (SEC), giving it broad
powers to oversee and regulate the securities industry. The Exchange Act also
empowered the SEC to require periodic reporting of information by companies
with publicly traded securities.

Eager to attract more capital to expand their operations, corporations began to
publish their financials in the form of a balance sheet, income statement,

and cash flow statement

Less than 20 years later, the demand for CPAs would skyrocket as the U.S.
government, in need of money they started charging income tax.

Technology has changed the way we look at accounting today. They no longer
need to agonize over keeping detailed records of cash or commodity transactions
by hand. Since the first records were kept in America, bookkeepers have used a
number of different tools to help in their profession. The adding machine in 1890
helped early accountants calculate receipts faster, and they were able to quickly
reconcile their books.

When IBM released the first computer in 1952, accountants were among the first
to use them. And recent advents in technology have taken accounting into the
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realm of computer software like QuickBooks. These new advancements are much
more intuitive, helping accountants do their job quicker and with more ease.

These few points in history illustrate the foundation for the general practices of
accounting, as well as the impetus for the modern accounting and finance
function. But what about the ways modern financial analysis practices are
accomplished?

There are two types of financial analysis: technical analysis and fundamental
analysis. Technical analysis looks at quantitative charts, such as moving averages
(MA), while fundamental analysis uses ratios, such as a company’s earnings per
share (EPS).

For example, technical analysis was conducted on the GBP/USD exchange rate
after the results of the Brexit vote in June 2016. Looking at the exchange rate
chart, it was determined that the rate dropped significantly after the vote on June
23, 2016, and then it recovered over a 48-hour period by 375 basis points (bps).
And as an example of fundamental analysis, Discover Financial Services reported
first-quarter 2016 results on July 19, 2016. The company had an EPS of $1.40, up
from an EPS of $1.33 for the same quarter in 2015, which was a good sign.

There was rapid expansion of financial knowledge in nineteenth century

and to study this rapidly expanding knowledge analyst first compared similar
items then moved further and compared current assets and liabilities as well with
other ratios.

The below is the scope of financial analysis in coming years:

Financial Services Market
Market Outlook l CAGR9.7% l

USD 25.51 Trillion USD 58.69 Trillion

0o £ o 0 o o " 0 % s e s x4 o3
2W006H  2017H I0M8H  2019H  2020H 2020 H w0ne 2023E 2024P  2025P 2026 P 2027 2028P  2025P  2030P 2051 P

Global Market Size Forecast and Y-o-Y Growth 2022-2031 Infographic Data

Key Players

Figure represents the global market size and forecast from 2023-2031.
Year 2016 to 2021 are historic years, 2022 is the base/actual year and forecast is provided from 2023-2031.

Table 4: Financial service market

The global financial services market size was valued at USD 25.51 Trillion in
2022 and is expected to surpass USD 58.69 Trillion by 2031, expanding at

a CAGR of 9.7% during the forecast period, 2023-2031.

The growth of the market is attributed to the wide acceptance of digitalization of
banks and other financial institutions along with the rapid expansion of
commercial lending business including loans. Financial services play a crucial
role in the functioning of the global economy as these services have made a robust
inflow of the exchange of commodities and products possible between a payer
and a receiver.
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Introduction OF Financial Analytics:

Financial analysis refers to an assessment of the viability, stability, and
profitability of a business, sub-business or project. It is performed by
professionals who prepare reports using ratios that make use of information taken
from financial statements and other reports. These reports are usually presented
to top management as one of their bases in making business decisions.

The term financial analysis refers to collecting the financial data for a business,
and then making comparisons amongst different variables in either the same
financial statement, across multiple financial statements, or across the business as
a whole.

The main source of financial information for a business will be the four primary
financial statements, which are the balance sheet, the income statement, the
statement of stockholders’ equity, and the statement of cash flows.

When performing financial analysis for a business it is important to examine and
take into account other sources of data in addition to the financial statements for
the business.

Financial analysis is performed by professionals who prepare reports

using ratios that make use of information taken from financial statements and
other reports. These reports are usually presented to top management as one of
their bases in making business decisions.

Financial analysis may determine if a business will continue or discontinue its
main operation or part of its business. Make or purchase certain materials in

the manufacture of its product. Acquire or rent/lease certain machineries and
equipment in the production of its goods. Issue stocks or negotiate for a

bank loan to increase its capital. Make decisions regarding investing or lending
capital.

Whether individual small businesses, or large corporations, financial analysis is
critical to understanding and evaluating financial health. Analysing relevant
financial data makes decisions that help assess performance and identify trends
far easier. Financial analysis examines and interprets financial information to
assess the performance, stability, and prospects of an individual, organization, or
investment. It involves evaluating financial statements, ratios, and other relevant
data to gain insights into an organization’s financial health, profitability, liquidity,
and solvency.

By scrutinizing these indicators, the analysis facilitates informed decision-
making, risk assessment, and strategic planning. It provides a comprehensive
understanding of an entity’s financial position and assists in identifying trends,
potential risks, and growth opportunities. Financial analysis is a vital tool for
stakeholders to make sound financial decisions based on objective evaluation.
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Key Components of Financial Analysis

The key components include examining financial statements, assessing financial
ratios, analysing cash flow, and evaluating key performance indicators (KPIs).
You can understand your enterprise’s financial position and performance by
reviewing financial statements such as the income statement, balance sheet,

and cash flow statement. Financial ratios, such as profitability ratios, liquidity
ratios, and solvency ratios, provide insights into various aspects of financial
health.

1. Financial statements

Financial statements provide a snapshot of enterprise’s financial performance and
position. These statements include the income statement, balance sheet, and cash
flow statement. They offer valuable insights into revenue, expenses, assets,
liabilities, and cash flows. By reviewing and analysing these statements, you can
assess profitability, solvency, and liquidity and make informed decisions
regarding investments, financial planning, and resource allocation.

Financial Statements

01| 02

Income | Balance

Statement | Sheet

Poster 3: Aspects of Financial Health

a) Income Statement: The income statement summarizes enterprise’s revenues,
expenses, and net income or loss over a specific period, providing insights
into profitability and operational performance.

b) Balance Sheet: The balance sheet presents enterprise’s assets, liabilities, and
shareholder’s equity at a given time, offering a snapshot of its financial
position.

¢) Cash Flow Statement: A cash flow statement monitors the inflows and
outflows of cash, allowing you to identify and monitor the sources and uses of
cash within your enterprise.
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Statement of Shareholders Equity: The shareholders equity statement outlines
the shareholders equity changes over a period. It includes net income, dividends,
and equity transactions, providing insights into the ownership structure and
retained earnings.

2. Financial ratio analysis

This analysis is a powerful tool as it helps evaluate your enterprise’s financial
health. By comparing key financial ratios, such as profitability, liquidity, and
solvency ratios, you can gain valuable insights into performance and make
informed decisions.

The above ratios assess profitability, measure liquidity and ability to meet short-
term obligations, evaluate long-term solvency, and analyse efficiency and
productivity.

They provide a clear picture of enterprise’s financial position and assist in
identifying areas for improvement, optimizing resources, and mitigating risks.
Let’s take a quick look at the ratios:

Liquidity Ratios: Liquidity ratios, such as the current and quick ratios, assess
your enterprise’s ability to meet short-term obligations and provide insights into
its liquidity and cash flow position.

Solvency Ratios: Solvency ratios, including the debt-to-equity ratio and interest
coverage ratio, evaluate your enterprise’s long-term financial viability and ability
to meet long-term obligations and interest payments.

Profitability Ratios: Profitability ratios, such as gross profit margin and return on
investment (ROI or rate of return), measure your enterprise’s profitability and
effectiveness in generating profits from its operations.

Efficiency Ratios: Efficiency ratios, like inventory and accounts receivable
turnover, evaluate how efficiently your enterprise utilizes its assets and manages
its resources to generate sales and collect payments.

3. Trend analysis

Trend analysis involves examining past data to identify patterns and trends in
your enterprise’s financial performance. Comparing and analysing data from
multiple periods allows you to look at changes, growth rates, and shifts in key
financial metrics.

Such an analysis also helps you understand the direction and magnitude of
changes in areas such as revenue, expenses, profitability, and liquidity. Trend
analysis enables you to identify emerging opportunities, detect potential risks, and
make informed decisions based on historical patterns and future projections.

It provides valuable insights into your enterprise’s performance trajectory and
helps guide strategic planning and resource allocation.
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4. Comparative analysis

A comparative analysis involves comparing your enterprise’s financial data with
that of similar companies or industry benchmarks. The reasons could be to gain
insights into performance, identify areas of strength or weakness, or other specific
purposes.

By analysing financial ratios, key performance indicators, and other relevant
metrics, you can assess how your enterprise fares against competitors or industry
standards. Any comparative analysis helps you benchmark performance, identify
best practices, and make informed decisions for improvement.

It provides a context to evaluate your enterprise’s relative position, competitive
advantage, and areas for potential growth or optimization.

5. Risk analysis

When you assess and evaluate potential risks that may impact your enterprise’s
financial stability, operations, or strategic objectives, it is called a risk analysis. It
entails identifying and analysing various risk factors, such as market volatility,
economic conditions, regulatory changes, and internal vulnerabilities.

A comprehensive risk analysis will tell you about the likelihood and potential
impact of these risks. You can then prioritize them based on their significance and
develop effective risk management strategies.

This analysis helps you proactively mitigate risks, make informed decisions, and
safeguard your enterprise’s financial well-being. It enables you to navigate
uncertainties, protect assets, and ensure resilience in an ever-changing business
landscape.

6. Qualitative factors

Non-financial considerations that impact your enterprise’s performance and
decision-making processes are considered qualitative factors. They include
aspects such as brand reputation, customer satisfaction, employee morale, market
trends, and regulatory environment.

These factors are subjective and not easily quantifiable. However, they are critical
in shaping enterprise’s success. Qualitative factors provide insights into the
overall health and perception of business, influence customer loyalty, affect
employee productivity, and can impact long-term sustainability.

Considering qualitative factors alongside quantitative data allows for a more
holistic assessment and aids in making well-rounded and informed business
decisions.

7. External factors

External factors exist outside your enterprise’s control but directly or indirectly
impact its operations, performance, and decision-making processes. These factors
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include market conditions, economic trends, technological advancements,
regulatory changes, competition, and socio-political factors.

External factors often shape the business environment in which your enterprise
operates and influence its opportunities, risks, and overall success.

Understanding and monitoring external factors is crucial to adapt to changing
circumstances, identifying emerging trends, and making strategic decisions that
align with the external landscape to ensure sustainable growth and
competitiveness.

8.Gathering and Organizing Financial Data: Ensure your sources are reliable
as you collect comprehensive and accurate financial data. Use financial
statements, transaction records, and relevant supporting documents. Organize the
data in a structured manner, and categorize it by accounts and periods to facilitate
efficient analysis and comparison.

9.Ensuring Data Accuracy and Quality: You must exercise diligence in
verifying the accuracy and completeness of financial data. You must scrutinize
calculations, reconcile discrepancies, and address any data anomalies. Maintain
data integrity by implementing strong internal controls, conducting regular audits,
and using reliable accounting software.

10.Using Multiple Analysis Methods for Validation: Several financial analysis
methods may be used to cross-validate results and enhance reliability. Use
techniques like ratio analysis, trend analysis, and comparative analysis. By
employing multiple methods, you can identify patterns, trends, and
inconsistencies, ensuring more robust and dependable conclusions.

11.Considering Industry and Economic Factors: The influence of industry
dynamics and macroeconomic conditions on financial analysis should not be
underestimated. Consider factors such as market trends, competition, regulatory
changes, and economic indicators. Industry benchmarks and peer comparisons
provide valuable context for evaluating financial performance.

12.Keeping Up with Regulatory Changes: Stay abreast of relevant regulatory
frameworks, accounting standards, and reporting requirements. One can regularly
update knowledge to ensure compliance and accurate interpretation of financial
data. Adhere to relevant laws and regulations to maintain the integrity and
transparency of financial reporting.

By implementing these best practices, one can enhance the effectiveness and
reliability of financial analysis.
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Benefits & advantages of Financial Analysis:

. Financial performance assessment: Evaluate profitability, liquidity, and
solvency to understand your enterprise’s financial health.

. More informed decisions: Analyse financial data and industry trends to make
sound choices regarding investments, expansions, and strategic initiatives.

. Managing risks better: Identify potential risks, vulnerabilities, and implement
measures to mitigate them effectively.

. Optimal use of resources: Optimize resource allocation, improve cost
management, and enhance overall profitability.

. Tracking progress: Monitor financial indicators over time to track performance,
identify trends, and take corrective actions if necessary.

. Better communication with stakeholders: Present financial reports and analyses
to stakeholders, demonstrating transparency and building trust.

. Compliance and regulations: Ensure compliance with financial regulations,
accounting standards, and reporting requirements.
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CHAPTER 4
DATA ANALYSIS AND INTERPRETATION

NEW YORK & COMPANY FINANCIAL PERFORMANCE

Performance Score
I have calculated the performance score of companies by measuring multiple
factors, including revenue, longevity, and stock market performance.

New York & Company currently has $827.0 M in revenue. New York &
Company's most recent quarter produced $224.0 M. Below is the chart showing
the Annual Revenue of NY&C.

New York & Company Annual Revenue

$1B

$817M
$613M
$409M
$204M

$0

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Table 5: Annual Revenue Generation
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Performance Graph:

The following graph shows a comparison of the cumulative total return on an
initial investment of $100 on January 30,2010 in the Company’s common stock,
the Standard & Poor’s SmallCap 600 Index and the Standard & Poor’s 600
Apparel Retail Index. The comparison assumes the reinvestment of any dividends.

COMPARISON OF 5YEAR CUMULATIVE TOTAL RETURN*
Among New York & Company, Inc., the S&P SmallCap 600 Index, and
S&P 600 Apparel Retail Index

$250
$200

$150

$100 )

850

S0
1/3022010 1/29/2011 1/28/2012 222013 212014 /3112015

—+—New York & Company Inc. ~ —#=5&P SmallCap 600 Index S&P 600 Apparel Retail Index

*$100 on 1/30/2010 in stock or index, including reinvestment of dividends.

Indexes calculated on month end basis.
Table 6: Comparison of 5-year total return

Issuer Sales of Equity Securities During fiscal year 2014, there were no
unregistered sales of equity securities of the registrant and there were no shares
that may yet be purchased under any repurchase plans or programs.

Issuer Purchases of Equity Securities the Company neither purchased any shares
of its common stock during the fourth quarter of fiscal year 2014 nor has it made
any plans or established any programs to purchase any shares of its common
stock.

Selected Financial Data:

The following tables sets forth selected financial data for New York & Company,
Inc and its subsidiaries for each of the periods presented. The consolidated
financial data for the 52-week fiscal year ended January 31,2015, referred to as
“fiscal year 2014”,

the 52-week fiscal year ended February 1,2014, referred to as “fiscal year 2013”,
the 53-week fiscal year ended February 2,2013, referred to as “fiscal year 20127,
the 52-week fiscal year ended January 28,2012, referred to as “fiscal year 2011,
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and the 52-week fiscal year ended January 29,2011, referred to as “fiscal year
20107, have been derived from the audited consolidated financial statements of
New York & Company, Inc. and its subsidiaries.

(amounts in thousands, except per share data)

Statements of operations data:
Netsales.................... ..o .
Cost of goods sold, buying and occupancy costs .
Gross profit
Selling, general and administrative expenses(1) .
Restructuring charges(2)

Operating (loss) income
Interest expense, net of interest income
Loss on modification and extinguishment of

debt

Loss (income) from continuing operations
before income taxes
Provision (benefit) for income taxes(3)

(Loss) income from continuing operations . . . .
Income from discontinued operations, net of
taxes

Net (loss)income . . ....................

Basic (loss) earnings per share of common
stock:
Basic (loss) earnings per share from
continuing operations . . ... ... ... .. ...
Basic earnings per share from discontinued
operations. . .. ... ... ... ...

Basic (loss) earnings per share

Diluted (loss) earnings per share of common
stock:
Diluted (loss) earnings per share from

Basic (loss) earnings per share from
continuing operations . . . ... ... .......
Basic earnings per share from discontinued

Diluted (loss) earnings per share of common
stock:
Diluted (loss) earnings per share from
continuing operations . . . ... ... .......
Diluted earnings per share from discontinued
operations . . . ... ... ...

Diluted (loss) earnings per share

Weighted average shares outstanding:
Basic shares of common stock

Diluted shares of common stock

Fiscal Year Fiscal Year Fiscal Year Fiscal Year Fiscal Year
2014 2013 2012 2011 2010
(52-weeks)  (52-weeks)  (53-weeks)  (52-weeks) (52-weeks)
$923,332  $939.163 $966,434 $956.456 $1.021,699
673,557 674,793 701,613 734,838 788,378
249,775 264,370 264,821 221,618 233,321
265371 261,293 262,569 257,188 298,419
— — — — 1,281
(15,596) 3,077 2,252 (35,570) (66,379)
573 369 360 495 697
— — — 144 —
(16,169) 2,708 1,892 (36,209) (67,076)
716 314 (208) 2,728 9,466
(16,885) 2,394 2,100 (38,937) (76,542)
— — — — 81
$(16,885) $ 2,394 $ 2,100 $(38,937) $ (76,461)
$ (027) $ 004 $ 003 $ (064) $ (129
$ (027) $ 004 $ 003 $ (064) S (129
$ (027) $ 004 $ 003 $ (0.64) $  (1.29)
$ (027) $ 004 $ 003 $ (0.64) $  (1.29)
$ (027) $ 004 $ 003 $ (0.64) $  (1.29)
$ (027) $ 004 $ 003 3 (0.64) $  (1.29)
$ (027) $ 004 $ 003 3 (0.64) $ (129
62,825 62,313 61,516 60,824 59,443
62,825 63,240 62,164 60.824 59,443

Table 7: Financial data of NY&C
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Fiscal Year 2013 Compared to Fiscal Year 2012 Net Sales. Net sales for fiscal
year 2013 were $939.2 million, as compared to $966.4 million for fiscal year
2012. Fiscal year 2013 included 52 weeks versus 53 weeks in fiscal year 2012.
The 53rd week in fiscal year 2012 contributed $11.6 million of sales. Comparable
store sales for fiscal year 2013 increased 1.1%, as compared to an increase of

0.1% for fiscal year 2012. In the comparable store base, average dollar sales per
transaction increased by 2.7%, while the number of transactions per average store
decreased by 1.5%, as compared to fiscal year 2012. Net sales from the
eCommerce and Outlet channels increased 14% and 20%, respectively, in fiscal
year 2013, as compared to fiscal year 2012. Contributing to the decrease in net
sales was the Company’s lower store base throughout fiscal year 2013, as
compared to fiscal year 2012. In addition, during the fourth quarter of fiscal year
2012, the Company determined it had adequate information on historical
redemption patterns for merchandise credits and utilized this to revise its
estimates of redemption rates and the period over which breakage income is
recognized, which resulted in a $4.3 million benefit to net sales, gross profit, and
operating income.

Gross Profit:

Gross profit for fiscal year 2013 was $264.4 million, or 28.1% of net sales, as
compared to $264.8 million, or 27.4% of net sales, in fiscal year 2012. The
improvement in gross profit as a percentage of net sales during fiscal year 2013,
as compared to fiscal year 2012, was due to a 110-basis point increase in
merchandise margin, primarily attributable to a lower level of markdowns and
reduced product costs, partially offset by a 40-basis point increase in buying and
occupancy costs. The slight decrease in gross profit was driven primarily by the
inclusion of a $4.3 million benefit recognized for merchandise credit breakage
income in the fourth quarter of fiscal year 2012.

Selling, General and Administrative Expenses:

Selling, general and administrative expenses were $261.3 million, or 27.8% of net
sales, for fiscal year 2013, as compared to $262.6 million, or 27.2% of net sales,
for fiscal year 2012. The increase in selling, general, and administrative expenses
as a percentage of net sales during fiscal year 2013, as compared to fiscal year
2012, was a result of increased marketing expenses and unfavourable insurance
claims, partially offset by a decrease in performance-based compensation
expense. During fiscal years 2013 and 2012, the Company recorded $0.5 million
and $0.6 million of non-cash asset impairment charges in selling, general and
administrative expenses, respectively, related to underperforming stores.

Operating (Loss) Income:

For the reasons discussed above, operating income for fiscal year 2013 was $3.1
million, or 0.3% of net sales, as compared to operating income of $2.3 million, or
0.2% of net sales, during fiscal year 2012.
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Interest Expense, Net:

Net interest expense was $0.4 million during fiscal year 2013 and fiscal year
2012. Provision (Benefit) for Income Taxes. As previously disclosed, the
Company continues to provide for adjustments to the deferred tax valuation
allowance initially recorded during the second quarter of fiscal year 2010.
“Income Taxes” in the Consolidated Financial Statements appearing elsewhere in
this Annual Report on Form 10-K. Net (Loss) Income. For the reasons discussed
above, net income was $2.4 million, or 0.3% of net sales, for fiscal year 2013.
This compares to net income of $2.1 million, or 0.2% of net sales, for fiscal year
2012.

As of the dates mentioned on Annual Report on Form 10-K, the Company is in
compliance with all debt covenants.

January 31, February 1, February 2,

(Amounts in thousands) 2015 2014 2013
Cash and cash equivalents . ..................c.ouuurenn... $69.293 $69,723 $60.933
Working capital ... ........ ... $46,531 $52,418 $41,055
Fiscal Year Fiscal Year  Fiscal Year
(Amounts in thousands) 2014 2013 2012
Net cash provided by operating activities . . .. ................. $ 12,000 $ 27,888 §$ 27,380
Net cash used in investing activities . . . ... ................... $(26,527) $(18,836) $(17,329)
Net cash provided by (used in) financing activities .. ............ $ 14,097 $ (262) $ 95
Net (decrease) increase in cash and cash equivalents . ........... $ (430) $ 8,790 $ 10,146

Table 8: Financial data of NY&C

Economic Growth & Recovery:

The financial outlook for New York City in 2023 is shaped by various factors,
including economic recovery trends, employment rates, industry performance,
and fiscal policies. Here are some key aspects of NYC's financial outlook for the
year 2023:
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Before buying an item of clothing, | search for information about
the fashion brand's sustainability policies, practices, and
reputation but this is not a key factor in my decision.

= 1 - strongly disagree

= 2 - disagree

3 - neither agree nor disagree
=4 - agree

= 5 - strongly agree

@

2,375 x 1,560

Table 9: Economic Growth and Recovery

1.Post-Pandemic Recovery:

a) NYC's economy continued to recover from the impact of the COVID-19
pandemic, with sectors such as tourism, hospitality, and retail gradually
rebounding.

b) GDP Growth: Economic growth was expected to continue, with moderate GDP
growth fuelled by increased consumer spending and business investments.

2.Employment and Labor Market

a) Job Growth: Employment levels in NYC were projected to improve, with
significant job growth in technology, healthcare, and professional services.

b) Unemployment Rate: The unemployment rate was expected to decrease as more
people returned to work, although challenges remained in s some sectors like
hospitality and retail.

3.Real Estate Market

a) Commercial Real Estate: The commercial real estate sector faced challenges due
to hybrid work models and lower demand for office spaces. However, some areas
saw increased interest from tech companies and startups.

b) Residential Market: The residential real estate market remained strong, with
continued demand for housing and rising property values in certain
neighbourhoods.

4.Financial Services Sector
a) Banking and Finance: NYC's financial services sector continued to play a

crucial role in the city's economy, with banks and financial institutions showing
resilience and adapting to digital transformation.
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b) Fintech Growth: The fintech industry experienced significant growth, driven by
innovation and increased adoption of digital financial services.

5. Fiscal Policies and Budget

a) City Budget: NYC's budget for 2023 focused on supporting economic recovery,
investing in infrastructure, and addressing social issues such as affordable housing
and education.

b) Federal and State Support: Federal and state aid contributed to stabilizing the
city's finances, providing resources for essential services and infrastructure
projects.

6.Tourism and Hospitality

a) Tourism Recovery: Tourism in NYC showed signs of recovery, with increased
domestic and international visitors as travel restrictions eased.

b) [Events and Attractions: Major events and attractions played a crucial role in
attracting visitors and boosting the local economy.

7. Challenges and Risks

a) Inflation: Inflationary pressures posed a challenge, affecting consumer prices and
business costs.

b) Geopolitical Tensions: Global geopolitical tensions and supply chain disruptions
had the potential to impact the local economy.

Financials FY 2023:

NY&C’s gross revenue flourished 36.3% to Rs 5,144 crore during the fiscal year
ending March 2023 as compared to Rs 3,774 crore in FY22, according to the
company’s consolidated annual financial statements with National Stock
Exchange.
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Operating Revenue Total Expenses Profit/Loss Cash from Ops

Table 10: Financial analysis FY21, FY 22, FY23
Expenses Breakdown:

Heading towards the expenses, purchase of traded goods accounted as the largest
cost element, contributing 55.8% of the total expenditure. This cost spiked 34.5%
to Rs 2,866 crore during FY23 from Rs 2,130 crore in FY22 in Indian Currency

rate.

2,866 Cr

2,130Cr ——

V4917 Cr
S — FY23 l
9640 g2 & ma
-
T46.5Cr Ny
1,154 Cr 21,530 Cr
Total ¥ 3,753 Cr Total ¥ 5,135 Cr
@ Purchase of stock ® Employee benefits @ Depreciation and amortisation
@ Finance cost ® Others

Table 11: Financial analysis of FY 22 & FY 23

Spending on employee benefits grew 50.8% during the year to Rs 491.7 crore
from Rs 326 crore in FY22 while the company also recorded depreciation-
amortization and finance costs of Rs 173 crore and Rs 75 respectively during the
last fiscal year.
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In line with scale, NY&C'’s total expenses also increased by 36.8% to Rs 5,135
crore during FY23 in comparison to Rs 3,753 crore in FY22.

Quarterly basis:

On a quarterly basis, NY&C'’s scale dwindled 11.1% to Rs 1,301 crore during the
Q4 of FY23 from Rs 1,463 crore in Q3 of the same fiscal year. Importantly, its
profits also reduced by 72.9% to Rs 2.3 crore in Q4 as compared to Rs 8.5 crore
during the Q3 FY23.

1,463

g B B B
1,301
1,231 3
1,148
I | 5 5' .5 ‘3
— e == —_—

Operating Revenue Profit/Loss

Amount in TCr

Table 12: Quarterly Analysis
In terms of quarterly growth, Q3 proved to be the best quarter for NY&C where it
achieved 18.8% growth in revenue to Rs 1,463 crore along with a profit of Rs 8.5
crore.
NY &C was listed on the Forbes in November 2021 and its current market cap is
estimated at $4.3 billion.

Conclusion

Overall, NYC's financial outlook for 2023 was positive, with ongoing recovery
and growth across various sectors. However, challenges such as inflation, changes
in work patterns, and global economic uncertainties required careful management
and strategic planning to sustain the city's economic momentum.
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Future Scope of Market Trends:

Information Technology:

Information technology is a key component of the Company’s business strategy
and the Company is committed to utilizing technology to enhance its competitive
position. The Company’s information systems integrate data from field sales,
eCommerce sales, design, merchandising, planning and distribution, and financial
reporting functions. The Company’s core business systems consist of both
purchased and internally developed software, operating on Microsoft, Oracle, and
IBM platforms. These systems are accessed over a company-wide network
through which associates have access to many key business applications. Sales,
cash deposit and related credit card information are electronically collected from
the stores’ POS terminals and eCommerce website on a daily basis. During this
process, the Company also obtains information concerning inventory receipts and
transmits pricing, markdown and shipment notification data. In addition, where
permitted by law, the Company collects customer transaction data to grow and
update its customer database. The merchandising staff and merchandise planning
staff evaluate the sales and inventory information collected from the stores to
make key merchandise planning decisions, including orders and markdowns.
These systems enhance the Company’s ability to optimize sales while limiting
markdowns, achieve planned inventory turns, reorder successful styles, and
effectively distribute new inventory to the stores.

Intellectual Property:

The Company believes that it has all of the registered trademarks it needs to
protect its New York & Company, NY&C, City Style, NY Style, Soho Jeans,
Lerner, and Lerner New York brands and it vigorously enforces all of its
trademark rights

Employees and Labor Relations as of January 31, 2015, the Company had a total
of 6,400 employees of which 1,740 were full-time employees and 4,660 were
part-time employees, who are primarily store associates. The number of part-time
employees fluctuates depending on the Company’s seasonal needs. The collective
bargaining agreement with the Local 1102 unit of the Retail, Wholesale and
Department Store Union (RWDSU) AFL-CIO is currently being renegotiated in
accordance with the terms of the agreement. Approximately 8% of the Company’s
total employees are covered by collective bargaining agreements and are
primarily non-management store associates. The Company believes its
relationship with its employee is good.
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Risk Factors involved in Financial analysis of the company:

1.Economic conditions may cause a decline in business and consumer spending
which could adversely affect the Company’s business and financial performance.

2. The raw materials used to manufacture the Company’s products and its
distribution and labor costs are subject to availability constraints and price
volatility, which could result in increased costs.

3. If the Company is not able to respond to fashion trends in a timely manner,
develop new merchandise or launch new product lines successfully, it may be left
with unsold inventory, experience decreased profits or incur losses or suffer
reputational harm to its brand image.

4. Fluctuations in comparable store sales in any one of the Company’s channels,
including New York & Company stores, Outlets and eCommerce, or fluctuations
in the Company’s results of operations could cause the price of the Company’s
common stock to decline substantially.

5. The Company’s comparable store sales and results of operations are affected by

a variety of factors, including but not limited to:

a) fashion trends;

b) Mall traffic;

¢) The Company’s ability to effectively market to its customers and drive traffic
to its stores;

d) calendar shifts of holiday or seasonal periods;

e) the effectiveness of the Company’s inventory management;

f) changes in the Company’s merchandise mix;

g) the timing of promotional events;

h) weather conditions;

1)changes in general economic conditions and consumer spending patterns; and

actions of competitors or mall anchor tenants. If the Company’s future

comparable store sales fail to meet expectations, then the market price of the

Company’s common stock could decline substantially.

6.The Company’s net sales, operating income and inventory levels fluctuate on a
seasonal basis and decreases in sales or margins during the Company’s peak
seasons could have a disproportionate effect on its overall financial condition and
results of operations.

7. Since the Company relies significantly on international sources of production,

it is at risk from a variety of factors that could leave it with inadequate or excess
inventories, resulting in decreased profits or losses.
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8. The Company is subject to customer payment-related risks that could increase
its operating costs, expose it to fraud or theft, subject it to potential liability and
potentially disrupt its business.

Market for Registrant’s Common Equity, Related Stockholder Matters and Issuer
Purchases of Equity Securities the Company’s common stock is listed on the New
York Stock Exchange under the symbol “NWY.”” The number of holders of record
of common stock at March 31, 2015 was 176. The following table sets forth the
high and low sale prices for the common stock on the New York Stock Exchange
for the periods indicated:

Market Price

High  Low

Fiscal Year 2014
Fourth quarter. . . ... .. ... ... $3.25 $2.22
Third quarter . ... ... ... e $3.63 $2.71
Second quarter . . ... .. ... ... e $4.42  $3.29
First qUarter . . . . ... i e $5.10 $4.08

Fiscal Year 2013
Fourth quarter. . . ... .. ... ... $5.50  $4.00
Third quarter . ... ... ... e $6.31 $4.64
Second quarter . . ... .. ... ... e $6.87 $4.37
First qUarter . . . . ... i e $5.02  $3.59

Table 13: The high and low sale prices for the common stock

The Company has not declared or paid any dividends on its common stock since
the acquisition of the Company by Irving Place Capital in November 2002. The

Company currently expects to retain any future earnings for use in the operation
and expansion of its business and does not anticipate paying any cash dividends in
the foreseeable future. The Company’s ability to pay dividends on its common
stock is limited by the covenants of its credit facility and may be further restricted
by the terms of any of its future debt or preferred securities.

The following are the Board Of Directors and Senior managers in the NY&C, Inc.
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CHAPTER 5
CONCLUSION AND FINDINGS

Conclusion and Findings:

1.Based on my extensive Financial analysis of NY&C Inc, the Company’s
strategic initiatives include driving increases in net sales and comparable store
sales in each channel of its business; increasing brand awareness and driving
traffic to stores by attracting new customers and engaging existing customers; and
growing the Company brand through key merchandise initiatives.

2.In support of these strategic initiatives, the Company is opening new stores and
optimizing its existing real estate portfolio to maximize sales and profitability.
Also supporting the Company’s strategic initiatives is its omni-channel retail
strategy, which is to provide a seamless and consistent shopping experience across
both store and eCommerce channels.

3.The Company has experienced increases in traffic and net sales attributable to
its omni-channel capabilities, which include the ability for customers to be in a
store and order an item to be fulfilled either from another store or from the
Company’s eCommerce website and also allows a customer to order from the
Company’s eCommerce website and pick up the merchandise in-store.

4.In addition, the Company has the ability to ship items from a store in order to
fullfill a customer’s order made through the eCommerce website. The Company
plans to continue investing in omni-channel retail initiatives and believes this
strategy will drive further increases in traffic and sales across all channels of the
business.

5.In addition, the Company remains focused on its key merchandise initiatives
and core sub-brands—including the 7th Avenue Suiting, Love NY&C, Soho
Jeans, and Eva Mendes Collection— and continues to grow the pant and denim
categories. The Company believes that its sub-brand strategy differentiates it from
its competitors and enables it to create a deeper emotional connection with its
customers, which drives increased traffic to its stores and eCommerce website. By
providing its customers fashion, quality and value with an appealing merchandise
assortment at attractive price points, the Company believes it will continue to
differentiate itself from competitors and maximize sales and profitability.
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6.Expand the New York & Company Store Base The New York & Company
Outlet stores continue to be a highly productive and profitable channel for the
Company. The Outlet stores offer a merchandise mix consisting of apparel and
accessories that is exclusive to the Outlet stores, as well as merchandise that can
be found at New York & Company 4 stores, and clearance merchandise.
7.Currently, Outlet exclusive merchandise represents over 75% of the Outlet

business and this percentage is expected to continue to grow. The Company plans
to continue opening a number of New York & Company Outlet stores each year,
and believes over the long-term, the New York & Company Outlet business could
grow to more than 100 locations. As of January 31, 2015, the Company operated
62 Outlet stores. The Company also plans to open a number of new New York &
Company stores annually. The Company has targeted locations where it believes
it can increase market penetration and operate highly profitable New York &
Company stores.

The financial analytics of New York City (NYC) provide insights into the city's
economic health, financial performance, and future outlook. Here are some key
findings and conclusions related to NYC's financial analytics for recent years:

Key Findings
1. Economic Recovery Post-Pandemic:

a) NYC's economy has been steadily recovering from the COVID-19 pandemic.
Sectors like tourism, retail, and hospitality, which were heavily impacted,
have shown signs of improvement.

b) The GDP growth rate has picked up, driven by increased consumer spending
and business investments.

2. Employment Trends:

a) The unemployment rate has been decreasing, with significant job growth
observed in technology, healthcare, and professional services.

b) Despite improvements, some sectors, particularly hospitality and retail,
continue to face challenges in returning to pre-pandemic employment levels.

3. Real Estate Market Dynamics:

a) The residential real estate market remains strong, with high demand and rising
property values in various neighbourhoods.

b) The commercial real estate sector faces ongoing challenges due to the shift
towards hybrid work models and decreased demand for office spaces.
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4. Financial Services and Fintech Growth:

a) NYC's financial services sector remains a cornerstone of its economy,
showing resilience and adapting to digital transformation trends.

b) The fintech industry has seen substantial growth, driven by innovation and
increased adoption of digital financial services.

5.City Budget and Fiscal Policies:
a) NYC's budget has focused on supporting economic recovery, investing in

infrastructure, and addressing social issues such as affordable housing and
education.

b) Federal and state aid has been crucial in stabilizing the city's finances and
supporting essential services and infrastructure projects.

6.Tourism and Hospitality Sector:

a) Tourism has been recovering, with increasing numbers of domestic and
international visitors as travel restrictions ease.

b) Major events and attractions are playing a significant role in revitalizing the
local economy.

7.Challenges and Risks:

a) Inflationary pressures have impacted consumer prices and business costs,
posing a challenge to the local economy.

b) Global geopolitical tensions and supply chain disruptions continue to be
potential risks that could affect the city's economic stability.

Conclusions

Positive Economic Outlook:

The overall economic outlook for NYC is positive, with continued recovery and
growth expected across various sectors. Strategic investments and policies are
crucial in sustaining this momentum.

Sectoral Variations:

While sectors like technology, healthcare, and fintech are thriving, traditional

sectors such as retail and hospitality still face recovery challenges. Tailored
support and initiatives are needed to address sector-specific issues.
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Real Estate Adaptation:

The real estate market needs to adapt to changing work patterns and consumer
preferences. This includes repurposing commercial spaces and addressing the
high demand for residential properties.

Financial Services Resilience:

The financial services sector remains resilient, with a significant focus on digital
transformation and innovation. Continued support for fintech initiatives can
further enhance the sector's growth.

Budget and Fiscal Management:

Effective budget management and fiscal policies are essential in ensuring the
city's financial stability. This includes maintaining a balance between supporting
economic recovery and addressing long-term social issues.

Tourism and Hospitality Recovery:

Revitalizing tourism and hospitality is critical for the city's economic health.
Initiatives to attract visitors and enhance the city's appeal as a destination are
important.

Managing Inflation and Risks:

Addressing inflation and mitigating risks related to global geopolitical tensions

and supply chain disruptions are key to maintaining economic stability. Strategic
planning and proactive measures are necessary to manage these challenges.

Recommendations

Support for Emerging Sectors:

Continued support and investment in emerging sectors like technology,
healthcare, and fintech to drive economic growth and job creation.

Targeted Assistance for Struggling Sectors:

Tailored support programs for sectors like retail and hospitality to facilitate their
recovery and adaptation to new market conditions.

Infrastructure Investments:

Strategic investments in infrastructure to support economic growth, improve city
services, and enhance the quality of life for residents.
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Promoting Tourism:

Initiatives to boost tourism, including marketing campaigns, enhancing tourist
attractions, and improving visitor experiences.

Fiscal Prudence:

Maintaining fiscal prudence while addressing social issues such as affordable
housing, education, and healthcare to ensure sustainable economic development.

By analysing financial data and trends, NYC can continue to build a robust and
resilient economy, addressing both immediate recovery needs and long-term
growth objectives.

Findings:

The financial analytics of New York City (NYC) provide insights into the city's
economic health, financial performance, and future outlook. Here are some key
findings and conclusions related to NYC's financial analytics for recent years:

1.Economic Recovery Post-Pandemic:

NYC's economy has been steadily recovering from the COVID-19 pandemic.
Sectors like tourism, retail, and hospitality, which were heavily impacted, have
shown signs of improvement.

The GDP growth rate has picked up, driven by increased consumer spending and
business investments.

2.Employment Trends:

a) The unemployment rate has been decreasing, with significant job growth
observed in technology, healthcare, and professional services.

b) Despite improvements, some sectors, particularly hospitality and retail,
continue to face challenges in returning to pre-pandemic employment levels.

3.Real Estate Market Dynamics:

a) The residential real estate market remains strong, with high demand and rising
property values in various neighbourhoods.

b) The commercial real estate sector faces ongoing challenges due to the shift
towards hybrid work models and decreased demand for office spaces.
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4.Financial Services and Fintech Growth:

a) NYC's financial services sector remains a cornerstone of its economy, showing
resilience and adapting to digital transformation trends.

b) The fintech industry has seen substantial growth, driven by innovation and
increased adoption of digital financial services.

5.City Budget and Fiscal Policies:
a) NYC's budget has focused on supporting economic recovery, investing in
infrastructure, and addressing social issues such as affordable housing and

education.

b) Federal and state aid has been crucial in stabilizing the city's finances and
supporting essential services and infrastructure projects.

6. Tourism and Hospitality Sector:

a) Tourism has been recovering, with increasing numbers of domestic and
international visitors as travel restrictions ease.

b) Major events and attractions are playing a significant role in revitalizing the
local economy.

7.Challenges and Risks:

a) Inflationary pressures have impacted consumer prices and business costs,
posing a challenge to the local economy.

b) Global geopolitical tensions and supply chain disruptions continue to be
potential risks that could affect the city's economic stability.
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CHAPTER 6
SUGGESTIONS AND RECOMMENDATIONS

Here are some suggestions and recommendations for NY&C (New York &
Company) Apparel to enhance their business strategy and performance:

1. Enhance Online Presence

E-commerce Optimization: Invest in improving the online shopping experience
by optimizing website speed, user interface, and mobile responsiveness.
Implement features like virtual try-ons and personalized recommendations to
enhance customer engagement.

Digital Marketing: Leverage social media platforms, search engine marketing,
and influencer partnerships to reach a broader audience and drive traffic to the
website. Use data analytics to target marketing efforts effectively.

Social Media Engagement: Increase presence on popular social media platforms
like Instagram, TikTok, and Pinterest. Create engaging content that resonates with
the target audience, such as style tips, fashion trends, and behind-the-scenes looks
at product development.

2. Product Diversification and Innovation

Sustainable Fashion: Introduce eco-friendly and sustainable clothing lines to
appeal to environmentally conscious consumers. This can include using
sustainable materials and ethical production practices.

Inclusive Sizing: Expand product offerings to include a wider range of sizes,
ensuring inclusivity and catering to a diverse customer base.

Limited Edition Collections: Collaborate with designers or celebrities to create
exclusive limited-edition collections that can generate buzz and attract new
customers.

3. Customer Experience Enhancement

Loyalty Programs: Implement or enhance loyalty programs to reward repeat
customers and encourage brand loyalty. Offer exclusive discounts, early access to
sales, and special events for members.

Personalization: Use data analytics to offer personalized shopping experiences,
such as tailored product recommendations and customized marketing messages
based on customer preferences and behaviour.

Customer Service: Ensure excellent customer service across all channels,
including online chat support, phone assistance, and in-store interactions. Train
staff to provide knowledgeable and friendly service.
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4. Data-Driven Decision Making

Analytics and Insights: Utilize data analytics to understand customer behavior,
preferences, and trends. Use these insights to inform product development,
marketing strategies, and inventory management.

Inventory Management: Implement efficient inventory management systems to
reduce costs and minimize overstock or stockouts. Use demand forecasting to
align inventory with customer demand.

5. Sustainability and Corporate Responsibility

Sustainable Practices: Adopt sustainable practices across the supply chain,
including reducing waste, optimizing resource usage, and minimizing the carbon
footprint.

Corporate Social Responsibility (CSR): Engage in CSR initiatives that resonate
with customers, such as supporting local communities, promoting diversity and
inclusion, and contributing to charitable causes.

6. Market Expansion and Partnerships

Global Expansion: Explore opportunities for expanding into international
markets with high growth potential. Tailor product offerings and marketing
strategies to meet local preferences and cultural differences.

Strategic Partnerships: Form partnerships with other brands, retailers, or
technology companies to enhance product offerings, reach new customer
segments, and leverage additional resources.

By implementing these recommendations, NY&C Apparel can strengthen its
brand, increase customer satisfaction, and drive growth in a competitive retail
landscape. The focus on enhancing the customer experience, leveraging digital
channels, and embracing sustainability can position the company for long-term
success.

59



A 1T | School of
; H Distance Education

CHAPTER 7
ANNEXURE

This detailed and structured annexure will enhance the main financial analysis
report by providing deeper insights and evidence supporting the conclusions drawn
in the analysis.

This annexure can include data, charts, calculations, and any other relevant
documents that provide deeper insights into NY&C's financial performance. Here
is an outline and description of such an annexure contain:

Annexure for Financial Analysis of NY&C

1.Company Overview

Background and History: Brief history and background of NY&C, including
key milestones and business evolution.

Business Model: Description of the company’s business model, target market, and
product offerings

2. Supplementary Tables and Charts
Graphs and Charts: Visual representations of financial data and trends.
Detailed Calculations: Supporting calculations for financial ratios and metrics.

Comparative Analysis: Tables comparing NY &C’s financial performance with
industry peers.

3. Market Analysis

Industry Overview: Brief overview of the apparel industry, including market
size, growth trends, and competitive landscape.

Competitive Positioning: Analysis of NY&C'’s position within the industry,
including key competitors and market share.

4.Trend Analysis

Revenue and Profit Trends: Graphs and tables showing revenue and profit
trends over the past 3-5 years.

Cost Structure Analysis: Breakdown of fixed and variable costs and how they
have changed over time.
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5. Financial Statements

Income Statement: Detailed breakdown of revenue, cost of goods sold (COGS),
gross profit, operating expenses, net income, and earnings per share for recent
fiscal years.

Balance Sheet: Comprehensive overview of assets, liabilities, and shareholders’
equity.

Cash Flow Statement: Analysis of cash flow from operating activities, investing
activities, and financing activities.

CHAPTER 8
REFERENCES AND BIBLIOGRAPHY

References:
1.UNITED STATES SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549 FORM 10-K for a reference

2. Books for Financial Statements:

a) "Understanding Financial Statements” by Lyn M. Fraser and Aileen
Ormiston. (Pearson Education)

b) "Financial Statement Analysis and Security Valuation” by Stephen H.
Penman. (McGraw-Hill Education)

3. Industry Reports:

a) "The Apparel Industry Report" by IBISWorld.
b) "Global Apparel Market Trends" by Euromonitor International.

4.Market Analysis:

a) Smith, J. (2022). "Trends in the Global Apparel Market," Journal of
Fashion Marketing and Management.

b) Johnson, L. (2023). "Competitive Strategies in the Retail Fashion
Industry," Retail Journal.
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5. Financial Performance:

Brown, M. (2022). "Analysing the Financial Health of Apparel Companies,"
Financial Analysis Quarterly.

6.For financial record reference: Zippia site used which estimates New York &
Company's demographics and statistics using a database of 30 million profiles.

Zippia verifies estimates with BLS, Census, and current job openings data for
accuracy.

Websites:

Online sources
1.Company Information:

New York & Company official website: www.nyandcompany.com

SEC Filings for NY&C: SEC EDGAR Database
2. News Articles and Press Releases:

a) Reuters, "New York & Company Quarterly Financial Results,” available at
WWW.reuters.com.

b) Bloomberg, "NY&C Announces Strategic Initiatives," available at
www.bloomberg.com

3. Financial charts:
https://www.istockphoto.com/vector/financial-graph-background-
gm1163465501-319472110

4. New York Company retailing profile:
https://www.mynewsdesk.com/in/reportsweb/pressreleases/new-york-and-
company-inc-retailing-company-profile-swot-and-financial-analysis-1533007

5.United States Securities Exchange:
https://www.sec.gov/Archives/edgar/data/1211351/000104746918002894/a22341
26z10-k.htm

6. Decoding Nykka’s quarterly report:
https://entrackr.com/2023/05/event-tech-startup-ticket-9-raises-pre-seed-funding/

7.Financial charts:
https://growthmarketreports.com/report/financial-services-market-global-

industry-analysis
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End of Project Report

63



