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Offline Assignments 2 – Marketing Management

Registration No. –
Student Name – 
Course - 
	

	1) Fiama, A premium brand of personal care is owned by
	HUL
	P&G
	Johnson and Johnson
	ITC




	2) Lowest price which customer would like to buy but not affordable for company is called as
	Floor price
	High price
	Selling Price
	None of the above




	
3) First Gap in service model which occurs due to not anticipating eeds of customers is called as
	Policy gap
	Knowledge Gap
	Communication Gap
	Service delivery Gap




	4) Services are delivered and consumed simultaneously. This characteristic is called as
	Lack of ownership
	Intangibility
	Inseparability
	Heterogenity




	5) _______ pricing stratey talks about initially charging lowest price and then increasing price once demand is
created in the market
	Skimming
	Penetration
	Discounting
	Introductory




	6) Comprehensive examination of a brand to discover its sources of brand equity is known as
	Brand Management
	Brand audit
	Brand tracking
	Brand value chain




	7) Brand name, colour, mascot, celebrity, flagship prodcut etc. are called as
	Brand Personality
	Brand hierarchy
	Brand Audit
	Brand association




	8) At the introductory phase of prodcut the most effective sales promotion tool is
	Discounting
	Sampling
	Contest
	Premium




	9) Basic objective of Integrated Marketing communication is
	Effective communication through minimum cost
	Earn more profit
	Positioning
	None of the above




	10) Using third party having fan following and expertise in the field for promoting brand/ prodcut is called as
	Search Engine Optimisation
	Content Marketing
	Influencer marketing
	Celebrity marketing




	11) Insurance company selling their policies through their own emplyoees as well as through agent is 
An example of 
	Direct Marketing
	Indirect Marketing
	Multichamnnel Marketing
	None of the above




	12) A person who is not expected to generate new sales but is assigned to take orders is called as
	Demand creator
	Missionary
	Order taker
	Technical person




	13) Deceptive and Misleading advertising comes under
	Unethical marketing practices
	Ethical marketing practices
	Unethical pricing practices
	Unethical prodcut practices




	14) Cipla Foundation Running a Pallative care in Pune is an example of
	Corporate Social responsibilty
	Customer relation Management
	Business ethic
	Public relations




	15) What is the main objective of CSR Activities
	Earn Profit
	achieve long term and sustainable impact of brand on society
	Increase revenue
	None of the above
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